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Who we are and what we stand for.




4.1

Logo
Primary logo

Our primary logo is the foundation of who
we are. Always use the full-color version and
the official master artwork design files—they
help everyone recognize Redion instantly and
keep our brand strong everywhere it appears.

Use our full logo in most situations. You can
use just our symbol in these cases only:

« Social media icons (as long as our name
appears nearby)

« Web favicons
« App icons

Don’t use the symbol on its own anywhere
else—it’s there to support our full logo, not
replace it. For more examples, check our
Social Media Icon guidance.

31 Redion Brand Guidelines

2 Redion



4.1

Logo
Alternative logomarks

We’ve included two alternative logos in your suite.
Use the white version on colored backgrounds and
photography. Use the black version when you need
minimal color—like black and white printing.

Always use the primary full-color logo when you can.
It’s our strongest version. But our visual language lets

you use different backgrounds too—that’s when you'd
use the white logo instead.
Use the full-color primary logo for first-time brand

interactions. People remember us better that way.

After that, you can use the white logo more often.
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4.1

The Redion wingmark symbol The O
Logo Our wingmark symbol combines the Generali wing The O in our logo honors our Europ Assistance
L o d with the letter R. It evokes protection, agility, speed, and heritage. The design shows balance and partnership.
Og O l I lea n I ng a n support—everything our always-on care promise delivers. The flowing lines represent motion, adaptability,

It also subtly indicates our proud Generali heritage. and our commitment to continuous support.

symbolism

Our logo combines three things that define us:
our heritage, digital innovation, and always-on care.

O

Always ON A symbol of unity and motion

The “ON” glows brighter than the rest of the logo— Together, these elements create a logo that expresses who

it emphasises the digital side of our approach and the fact we are: a company built on heritage and innovation, blending
we’re always switched on and ready to help. It reinforces quality of care with digital delivery and speed of response.
our promise: we’re present, active, and reliable 24/7. Every detail supports our promise: You live, we care.

Nl <=Redion
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4.1

Logo
Exclusion zones and sizing

Clear
space

Give the logo breathing room. Leave clear

space around it—this protects how it looks ‘
and how people see Redion. The minimum

exclusion zone is based on the height of the

wingmark symbol.

Don’t make the logo smaller than the

recommended minimum width, or it won’t be
clear enough—whether it’s in print or digital.

Minimum
size

~~2Redion

25mm / 75px
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4.1

Logo
Positioning

Always position the logo in a corner of your
layout. Think about the design and choose
the corner that works best. Remember to
keep the clear space around it.

When you left-align the logo, let the
wingmark extend slightly past the margin—
this improves the balance of the design
when placed in a corner.

Place the logo toward the bottom of your layout.
Consider your composition though—put it where
it'll work best for your design.

35 Redion Brand Guidelines

- =Redion

~~Redion

2 Redion




4.1

Logo
Incorrect usage

Use the logo exactly as it is. Don’t stretch,
rotate, recolor, or add effects. Place it on clean
backgrounds with the approved colors from the
official artwork files. This keeps Redion looking
strong and consistent everywhere it appears.
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® Don’t alter the colors within our logomarks
@ R d .

@ Don’t apply shadows or effects to the logomark

~<Redion

® Don’t use the logomark on backgrounds without contrast

@ Don’t use the Redion wordmark on its own

Redion

@ Don’t rotate, stretch or scale elements of the logo

<2 Redion

® Don’t lock up any message with the logo

~2Redion

Travel Insurance

2 Redion

® Don’t use the wingmark symbol on it’s own*

*aside from social media icons
(see next page)



4.1

Logo
Social media icon

For social media, use the Redion social icon—
it's designed to look clear and strong, even when
it’s tiny. It comes from the same elements as our
main logo, so people recognize Redion instantly
across all platforms.

Get the social icon from the official Redion

asset library. Don’t create your own, crop the full
logo, or use other versions. This keeps our brand
consistent everywhere.

Use the wingmark only in our Medium Red or white
on a Medium Red background. Don’t add any text,
graphics, or other elements to it.

Keep it at minimum size with plenty of clear space
around it. You'll help it stay readable in small circles
and on mobile.
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4.1

Logo
Co-branding and
partnerships:
With Generali

Use the official Redion logo with the horizontal
Generali logo. Size them in proportion to each
other and align them clearly. Keep the minimum
clear space around both, and don’t change
either logo in any way. This keeps both brands
strong together.

Please see guidance in Brand Architecture
(2.1 Masterbrand) on when and how to show
both logos together.
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4.1

Logo
Co-branding and

partnerships

~2Redion |

When you use Redion with partner logos, use
the approved formats we’ve created. Space all
logos evenly and keep them balanced. Make
sure the Redion logo stays clear and strong—
no partner logo should take over or hide it.
This shows Redion is important and present.

Coordinate with our Group Brand &
Communications team before using the Redion
brand alongside any third party logo.

LOGO

~2Redion
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4.2

“A Generali Company” - =2Redion A Generai Company

optional endorsement

Use the “a Generali company” endorsement in all
situations where it builds customer confidence
and reassurance about our Generali connection.

Don’t use it only if there’s a business risk,
customer risk, or conflict of interest.

Place the endorsement in any corner of ®

your layout, positioned horizontally across from A Generali Company % Rgd I() Q
the Redion logo. Align it left or right vertically
(depending on where the Redion logo is),

or center it horizontally if it’s on the same line.

Use the approved style, size, and placement
from these guidelines. This keeps the connection
clear and consistent.

Always
connected

24/7 global medical
assistance & effortless
E-claims

Sustainability

starts with
CARE

December 2025

% Red i()n A Generali Company

% Redi()n A Generali Company

Dear colleagues,

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo
consequat. Est cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa
qui officia deserunt mollitlaborum.

Dolor est ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore
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4.3

Color palette
Core colors

Our core colors show who we are—

red for our Generali connection, blue for
our Europ Assistance heritage, and neutrals
to balance them. Use this palette for all
branded materials.

4 Redion Brand Guidelines

Reds

Blues

Neutrals

Pink

Medium Red

Dark Red

Dark Blue

Medium Blue

Bright Blue

Light Blue

White

Light Gray

Medium Gray

R 255 G 196 B 235
C2M31YOKDO

R194 G 28 B 23

COM95Y100K 20

R99G13B 20

C35M100Y 82K 56

R3G3B56

C100 M94Y 42 K 61

R 26 G 43 B 194
C95M79Y0KDO

R 84 G102 B 255
C79M64YO0KO

R 191 G 214 B 255
C28M11YOKO

R 255 G 255 B 255
COMOYOKO

R 237 G 237 B 236
C8M6Y7KO

R 218 G 218 B 217
C17M12Y14 KO0

PMS

PMS

PMS

FFC4EB
Magenta 0521 C

C21C17
180 C

630D14
188 C

030338
2768 C

1A2BC2
2736 C

5466FF
2718 C

BFD6FF
658 C

FFFFFF

EDEDEC
7541 C

DADAD9
Cool Gray 1C



4.3

Color palette
Hierarchy

Follow the color hierarchy we’ve set out here. It'll
keep your branded assets consistent and balanced.

Our primary palette should appear in half of all your
assets.

Use our secondary palette for contrast—
add it through illustrations, iconography, and
backgrounds.

Finally, our tertiary palette adds flexibility to
infographics and iconography, but don’t overuse it.
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4.4

Typography

Primary typeface
Gabarito is our primary typeface—

it's modern, approachable, and clear,

just like Redion. Use it for headlines,

key messages, and body copy.

Download Gabarito here.

Gabarito ABCDEFGHIJKLMNOPQRSTUVWXYZ
fonts.google.com/specimen/Gabarito d de efg h ij kl mno pq I‘St LlVWXYZ
0123456789

Lorem ipsum dolor sit amet, R l
consectetur adipiscing elit, sed eg u a r
do eiusmod tempor incididunt ut o

labore et dolore magna aliqua. Med I u l I I
Ut enim ad minim veniam, quis

nostrud exercitation ullamco labo Se m i BO ld

exercitation ullamco laboris nisi ut

ris nisi ut aliquip ex ea commodo B ld
consequat laborum. O
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4.4

Typography
Secondary typeface

Use Lora for pullout information, numbers, dates,
quotes and captions. It works alongside Gabarito
and gives us flexibility and adds character and a
human touch in how we use type.

Download Lora here.

l.ora ABCDEFGHIJKLMNOPQRSTUVWXYZ
fonts.google.com/specimen/Lora adeefghljklmnOp qutUVWXYZ
0123456789

Lorem ipsum dolor sit amet, R 1
consectetur adipiscing elit, sed e g u a r
do eiusmod tempor incididunt ut

labore et dolore magna aliqua. Me dlu m

Ut enim ad minim veniam, quis

nostrud exercitation ullamco labo S e mi B Old

exercitation ullamco laboris

nisi utris nisi ut aliquip ex ea B 1 d
commodo consequat laborum. 0
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4.4

Typography
System typeface

Our brand typefaces may not always be available in

Microsoft applications such as Word or Powerpoint.

In these situations, use the Microsoft default font,

Aptos. This font should be pre-installed with all

Microsoft software.

Aptos ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789

Lorem ipsum dolor sit amet, R g l

consectetur adipiscing elit, sed e u a r

do eiusmod tempor incididunt ut S . B ld
labore et dolore magna aliqua. e I I l I O

Ut enim ad minim veniam, quis

nostrud exercitation ullamco labo B O ld

utris nisi ut aliquip ex ea commodo

consequat laborum. EXt ra BOld
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5.1

T Use this background for all virtual meetings—it’s designed to keep our brand consistent and makes
Statlonery a nd your job easier.
[ [
Offlce mate rla ls Same goes for everyday communications: they’re built to work, so please don’t rebuild them yourself.

Tea m S b a Ckg rO u n d Download the latest Teams background templates from the Redion asset library at [URL placeholder].
template

With tagline options

No tagline options
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5.1

Stationery and
office materials
Email newsletter
header image
template

Heading
on two or
three lines

XX Month 0000

~2Redion
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Use these header images for Redion email newsletters—it’s designed
to keep our brand consistent and makes your job easier.

Same goes for everyday communications: they’re built to work,
so please don’t rebuild them yourself.

Download the latest editable email newsletter header image
template from the Redion asset library at [URL placeholder].

Heading
on two or
three lines

XX Month 0000

<2Redion




With numerous partners and 57 assistance centers, our assistance
teams benefit from the strength, reliability, and international reach
a global company brings to the table. This position enables us to
deploy our services to brand new markets at a faster pace.

We assist you
in every moment
5.2 of life

Wherever you are in the world, Redion’s global
network is always on. Anticipating your needs and
protecting every moment.

d out more

Digital
Website Homepa
(Indicative design)

Latest news

Corporate news, Social impact  Dec 01, 2025 Nov 24, 2025 Corporate news Nov 16, 2025

These examples show how the Redion identity works online. Use them as a

Lorem ipsum dolor
sit amet, consectetur
adipiscing elit, sed do
eiusmod tempor cidi
dunt ut labore

Lorem ipsum dolor
sit amet, consecte
adipiscing elit, sed do
eiusmod tempor cidi
dunt ut labore

Lorem ipsum dolor
sit amet, consectetur
adipiscing elit, sed do
eiusmod tempor cidi

dunt ut labore

Mobility

With services ranging from emergency
assistance to routine auto care, Redion is able to
deliver effective responses to all motoring and

Home & living Travel

Whether you face home emergencies, appliance
breakdowns, environmental concerns, or more,
we are here to help with qualified and specialized
professionals readily availible to assist you.

reference for layout, hierarchy and tone of voice when designing new pages.

Travel with confidence. We watch over you wherever
you go. Redion supports travelers around the world,
providing peace of mind and exceptional care for
both people and their belongings. mobility issues.

Join us!

As an industry leader, we are looking for
passionate individuals to help us shape the future
of assistance and travel insurance.

Our vision is to be the

L
@ Redl()n The Group Consumer Services Business Partners News & Insights Careers Contact us Q i3}

Redion is a global leader in assistance and travel

T L
ravel I Y insurance. We support customers in over 200
Mobility countries and territories with an extensive network
Health o of approved providers, through a range of services:
. travel insurance & medical assistance, roadside &
Home & Living

mobility assistance, home & living, health, senior care,
and concierge services. Founded in 1963, Redion, the
pioneer of the assistance service concept, and part

of the Generali Group.

Senior Care

Concierge

You live,
we care.

Consumer services Business partners

© Redion The Group

Beyond the time and the tendances, we remain our

global vision and mission unchanged. Anytime and anywhere
we help our customers to solve difficult or stressful situations.
We stand by our clients. Because care is our profession.

About us Travel Working with us
Mission, vision & values Mobility Travel partners
Governance Home & living Mobility partners
Where we are Health Home & living partners
Sustainability Senior Care Health partners
Diversity, equity & inclusion Concierge Senior care partners

International regulatory info Concierge partners

Antoine Parisi

Chief Executive Officer,
Europ Assistance Group

Wherever you are in the world, Redion’s global
network is always on. Anticipating your needs and
protecting every moment.

News & insights Careers Contact us

News
Publications

Caring for the lives
of our customers for
60+ years

200+

countries covered

Redion is a leading global assistance and travel insurance company.
We support you throughout stressful situations across different areas
of your life: travel, mobility, home & living, health, and senior care.
We also provide concierge services.

Learn more With numerous partners and 57 assistance centers, our assistance

teams benefit from the strength, reliability, and international reach
a global company brings to the table. This position enables us to
deploy our services to brand new markets at a faster pace.
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5.3

Print and marketing
collateral

Our print and marketing materials show

our brand’s energy, clarity, and confidence.

Use the approved logo, colors, and typeface

in every piece. Choose high-quality photography
and keep layouts clean—don’t cram in too

much information.

Make key messages and calls to action clear
and direct. Apply the visual language principles
for spacing, balance, and hierarchy throughout.
This keeps every piece recognizably Redion.
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5.1

Print and marketing collateral ~<Redion
Roll banner template

Use this template for all Redion banners at
conferences and events—it’s designed to keep
our brand consistent and makes your job easier.

Wherever you are in the world,
Redion’s global network is always on.

Same goes for everyday communications:

they’re built to work, so please don’t rebuild O f ~
them yourself.
Download the latest roll banner template from l I l I n

the Redion asset library at [URL placeholder].

Anticipating your
needs and protecting

Artwork shown is for style reference only. Final every moment.
artwork will need to be resized and adjusted to
suit the selected lanyard dimensions.
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5.4

Environments
and signhage

Our offices, reception areas, meeting rooms,

and event displays create a welcoming, professional
atmosphere. Feature the Redion logo and core
colors prominently and clearly. Make signage

easy to read with large text and strong contrast.
Use environmental graphics and wayfinding to

help visitors feel confident and supported the
moment they arrive. Everything tells them:

Redion is here for them.
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5.5
Merchandise

Our branded merchandise brings Redion

into everyday life. Use the primary logo and
approved colors on apparel, bags, pens, and
gifts. Keep designs simple and high quality—
they should reflect who we are. Don’t use
unapproved colors, logos, or design elements.
Every piece of merchandise we produce
represents Redion’s commitment to
excellence, so quality matters.
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